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PUBLICATIONS (JULY 2025) 

RESEARCH PROFILE 

I take an opportunity-driven and methodologically diverse approach to entrepreneurship research, aligned 
with the core themes of the Hohenheim Entrepreneurship Research Group: Entrepreneurial Ecosystems, 
Green/Sustainable/Bioeconomy Entrepreneurship, and Entrepreneurship Education and Transfer. My work 
examines how entrepreneurs navigate complex and often constrained ecosystems, focusing on legitimacy 
building, identity work, and communication strategies. I critically investigate structural enablers and barriers, 
including social class, gender, and policy frameworks. Many of my studies examine the role of entrepreneur-
ship in sustainability transitions, crisis resilience, and societal impact. My methodological repertoire goes well 
beyond classical SEMs and multivariate analyses—I have also employed topic modeling and other variants of 
natural language processing, as well as configurational analysis and bibliometric mapping. Ultimately, I aim 
to bridge the gap between academic rigor and practical relevance, contributing an inclusive and interdiscipli-
nary perspective that resonates with both scholars and practitioners. 

PEER-REVIEWED JOURNAL PUBLICATIONS 

Forthcoming: Gender bias and discrimination of venture capitalists toward women entrepreneurs – a ran-
domized response survey. L. Koch, E.S.C. Berger, & A. Kuckertz. Venture Capital. 

2025: The Future of Entrepreneurial Ecosystems  Research: Toward a Policy-oriented Research Agenda. S. 
Hess, B. Wurth, E. Stam, F. Giones, R. Fini, A. Cavallo, A. Wahl, N. Bosma, C. Theodoraki, D. Chabaud, A. 
Brem, & A. Kuckertz. Journal of Business Venturing Insights, 23: e00538. 

2025: Emotions and entrepreneurial finance: Analysis of venture capitalists' and business angels' digital 
footprints on Twitter. M. Kaiser & A. Kuckertz. International Entrepreneurship and Management Jour-
nal, 21: 35. 

2024: Bibliometrically mapping the research field of entrepreneurial communication: where we stand, 
where we need to go. M. Kaiser & A. Kuckertz. Management Review Quarterly, 74: 2087-2120. 

2024: De-growth attitudes among entrepreneurs hinder fast venture scaling. S. Hinderer & A. Kuckertz. 
Business Strategy and the Environment, 33(6): 4990-5005. 

2024: Unleashing the Potential: A Bibliometric Analysis of Growth-Oriented Women Entrepreneurship. L. 
Koch & A. Kuckertz. International Journal of Gender and Entrepreneurship, 16(4): 536-563. 

2024: Seeds in Rocky Soil: The Interactive Role of Entrepreneurial Legacy and Bridging in Family Firms' 
Organizational Ambidexterity. R. Wilmes, L. Brändle & A. Kuckertz. Small Business Economics, 63: 
1041-1064. 
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2024: Unobserved heterogeneity in firm performance: The alignment of entrepreneurial orientation and 

organizational error management culture. A. Kuckertz, C. Bulut, & L. Brändle. Journal of Business Re-
search, 179: 114701. 

2024: How life context affects entrepreneurs' passion and performance. S. Schulte-Holthaus & A. Kuckertz. 
Review of Managerial Science, 18(5): 1221-1251. 

2024: From Chalkboard to Boardroom: Unveiling the Role of Entrepreneurship in Bolstering Academic 
Achievement among Professors. A. Kuckertz & M. Scheu. Journal of Business Research, 175(March): 
114570. 

2023: Supporting Innovation and Growth through Entrepreneurship: Reflections on the German Federal 
Government's "Startup Strategy". A. Kuckertz & A. Brem. Journal of Entrepreneurship and Public Policy, 
12(3/4): 197-208. 

2023: Inequality and entrepreneurial agency: How social class origins affect entrepreneurial self-efficacy. L. 
Brändle & A. Kuckertz. Business & Society, 62(8): 1586 – 1636. 

2023: Emotional robustness in times of crisis: the effects of venture funding on the digital communication 
styles of entrepreneurs. M. Kaiser & A. Kuckertz. Journal of Small Business and Enterprise Development, 
30(4): 828-850. 

2023: Explorers of the twenty-first century? A systematic literature review of the scholarship on interna-
tional entrepreneurs from developed economies. M. Scheu & A. Kuckertz. International Entrepreneur-
ship and Management Journal, 19(1): 177-235. 

2023: Socioeconomic status and entrepreneurial networking responses to the COVID-19 crisis. Brändle, L., 
Signer, H. & Kuckertz, A. Journal of Business Economics, 93(1-2): 111-147. 

2023: Chasing mythical creatures – a (not-so-sympathetic) critique of entrepreneurship's obsession with 
unicorn startups. A. Kuckertz, M. Scheu & P. Davidsson. Journal of Business Venturing Insights, 19: 
e00365. 

2023: Scaling the right answers – creating and maintaining hope through social entrepreneurship in light of 
humanitarian crises. A. Kuckertz, A. Bernhard, E.S.C. Berger, O. Dvouletý, R. Harms, S. Jack & E. Kibler. 
Journal of Business Venturing Insights, 19: e00356. 

2022: The bioeconomy transformation as an external enabler of sustainable entrepreneurship. S. Hinderer 
& A. Kuckertz. Business Strategy and the Environment, 31: 2947–2963. 

2022: Board behavior's impact on entrepreneurial orientation in public enterprises. T. Tremml, S. Löbbe & 
A. Kuckertz. Journal of Management and Governance, 26: 1183–1211.  
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2022: Aiming for legitimacy but perpetuating clichés – Social evaluations of the entrepreneurial identity. A. 

Prochotta, E.S.C. Berger & A. Kuckertz. Entrepreneurship and Regional Development, 34(9-10): 807–
827. 

2022: Staged entrepreneurship: the formation of hybrid and spawning entrepreneurial intentions. L. 
Brändle & A. Kuckertz. Journal of Business Economics, 92(6): 955-996. 

2022: Creative reconstruction: a structured literature review of the early empirical research on the COVID-
19 crisis and entrepreneurship. A. Kuckertz & L. Brändle. Management Review Quarterly. 72(2): 281-
307. 

2021: Sustainability-oriented macrotrends and innovation types – exploring different organization types 
tackling the global sustainability megatrend. A. Gaudig, E. Ebersberger & A. Kuckertz. Sustainability. 
13: 11583. 

2021: Transition to a sustainable bioeconomy. S. Hinderer, L. Brändle & A. Kuckertz. Sustainability. 13: 8232. 

2021: Short-, mid-, and long-term effects of innovation activities – A configurational analysis on continuity, 
competence, and cooperation. M. Kötting & A. Kuckertz. International Journal of Innovation Manage-
ment. 25(5): 2150053. 

2021: Standing up against crisis-induced entrepreneurial uncertainty – fewer teams, more habitual entre-
preneurs. A. Kuckertz. International Small Business Journal. 39(3): 191-201. 

2021: Why we think we teach entrepreneurship – and why we should really teach it. A. Kuckertz. Journal of 
Entrepreneurship Education. 24(3): 1-7. 

2021: Hop to it! The impact of organization type on innovation response time to the COVID-19 crisis. B. 
Ebersberger & A. Kuckertz. Journal of Business Research. 124(January): 126-135. 

2020: Misperception of entrepreneurship and its consequence for the perception of entrepreneurial failure 
– the German case. A. Kuckertz, E.S.C. Berger & A. Prochotta. International Journal of Entrepreneurial 
Behavior & Research. 26(8): 1865-1885. 

2020: Entrepreneurship and the sustainable bioeconomy transformation. A. Kuckertz, E.SC. Berger & L. 
Brändle. Environmental Innovation and Societal Transitions. 37(December): 332–344. 

2020: Passion, performance and concordance in rock 'n' roll entrepreneurship. S. Schulte-Holthaus & A. 
Kuckertz. International Journal of Entrepreneurial Behavior & Research. 26(6): 1335-1355. 

2020: Top athletes' psychological characteristics and their potential for entrepreneurship. K. Steinbrink, 
Elisabeth S.C. Berger & A. Kuckertz. International Entrepreneurship and Management Journal. 16(3): 
859-878. 
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2020: Startups in times of crisis – a rapid response to the COVID-19 pandemic. A. Kuckertz, L. Brändle, A. 

Gaudig, S. Hinderer, C.A. Morales Reyes, A. Prochotta, K. Steinbrink & E.S.C. Berger. Journal of Business 
Venturing Insights. 13 (June): e00169. 

2020: Bioeconomy transformation strategies worldwide require stronger focus on entrepreneurship. A. 
Kuckertz. Sustainability. 12 (7): 2911. 

2020: Identifying Corporate Venture Capital Investors – A Data-Cleaning Procedure. 
P. Röhm, M. Merz & A. Kuckertz. Finance Research Letters. 32 (January): 101092. 

2020: Three Configurations of Corporate Innovation Programs and Their Interplay. 
M. Kötting & A. Kuckertz. European Journal of Innovation Management. 23 (1): 90-113. 

2019: How entrepreneurial orientation translates founders' social identities into performance. L. Brändle, 
S. Golla & A. Kuckertz. International Journal of Entrepreneurial Behavior and Research. 25 (7): 1433-
1451. 

2019: Responding to the greatest challenges? Value creation in ecological start-ups. A. Kuckertz, E.S.C. Ber-
ger & A. Gaudig. Journal of Cleaner Production. 230 (September): 1138-1147. 

2019: Survey data on organizational culture and entrepreneurial orientation in German family firms. C. Arz 
& A. Kuckertz. Data in Brief. 24 (June): Article 103827. 

2019: Let's take the entrepreneurial ecosystem metaphor seriously! A. Kuckertz. Journal of Business Ventur-
ing Insights. 11(June): Article e00124. 

2019: Entrepreneurship and Entrepreneurial Opportunities in the Food Value Chain. A. Kuckertz, S. Hin-
derer & P. Röhm. npj Science of Food. 3: Article 6. 

2018: Overcoming the Matthew effect in status dominated environments – a configurational analysis of ven-
ture capital investments. E.S.C. Berger & A. Kuckertz. Credit and Capital Markets. 51 (2): 293-314. 

2018: I am what I am – How nascent entrepreneurs' social identity affects their entrepreneurial self-efficacy. 
L. Brändle, E. S. C. Berger, S. Golla & A. Kuckertz. Journal of Business Venturing Insights. 9 (June): 17-
23. 

2018: A world of difference? The impact of corporate venture capitalists' investment motivation on startup 
valuation. P. Röhm, A. Köhn, A. Kuckertz & H. Dehnen. Journal of Business Economics. 88 (3-4): 531-
557. 

2017: Understanding, Differentiating, and Measuring Opportunity Recognition and Opportunity Exploita-
tion. A. Kuckertz, T. Kollmann, P. Krell & C. Stöckmann. International Journal of Entrepreneurial Be-
haviour and Research. 23 (1): 78-97. 
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2016: The more the merrier? Economic freedom and entrepreneurial activity. A. Kuckertz, E. S. C. Berger & 

A. Mpeqa. Journal of Business Research. 69 (4): 1288-1293. 

2016: Female entrepreneurship in startup ecosystems worldwide. E. S. C. Berger & A. Kuckertz. Journal of 
Business Research. 69 (11): 5163-5168. 

2016: Do you plead guilty? Exploring entrepreneurs' sensemaking-behavior link after business failure. C. 
Mandl, E. Berger & A. Kuckertz. Journal of Business Venturing Insights. 5 (June): 9-13. 

2016: Das Zusammenspiel von Corporate Entrepreneurship und Open Innovation. Eine strukturierte Lite-
raturanalyse. M. Allmendinger & A. Kuckertz. Zeitschrift für KMU und Entrepreneurship. 64 (2): 129-
148. 

2015: What drives entrepreneurship? A configurational analysis of the determinants of total entrepreneur-
ial activity in innovation-based economies. A. Kuckertz, E. Berger & M. Allmendinger. Die Betriebs-
wirtschaft – Business Administration Review. 75 (4): 273-288. 

2015: The Interplay of Track Record and Trustworthiness in Venture Capital Fundraising. A Kuckertz, 
T. Kollmann, P. Röhm & N. Middelberg. Journal of Business Venturing Insights. 4 (December): 6–13. 

2014: Trust and Controllability in Venture Capital Fundraising. T. Kollmann, A. Kuckertz & N. Middelberg. 
Journal of Business Research. 67 (11): 2411-2418. 

2013: Entrepreneurship Education – Status Quo and Prospective Developments. A. Kuckertz. Journal of En-
trepreneurship Education. 16: 59-71. 

2012: Exploration and Exploitation Strategies, Profit Performance and the Mediating Role of Strategic 
Learning: Escaping the Exploitation Trap. C. Sirén, M. Kohtamäki & A. Kuckertz. Strategic Entrepre-
neurship Journal. 6 (1): 18-41. 

2012: Evidence-based Management – Mittel zur Überwindung der Kluft von akademischer Strenge und 
praktischer Relevanz? A. Kuckertz. Schmalenbachs Zeitschrift für betriebswirtschaftliche Forschung. 
64 (November): 679-703. 

2012: Die Entrepreneurshipforschung in Deutschland, Österreich und der Schweiz. Eine Resonanzanalyse. 
T. Kollmann, A. Kuckertz, C. Stöckmann & P. Krell. Zeitschrift für KMU und Entrepreneurship. 60 (1): 
53-76. 

2012: Cannibalization or Synergy? Consumers' Channel Selection in Online-Offline Multichannel Systems. T. 
Kollmann, A. Kuckertz & I. Kayser. Journal of Retailing and Consumer Services. 19 (2): 186-194. 

2011: Human Resource Flexibility and Entrepreneurial Team Formation. R. Zolin, A. Kuckertz & 
T. Kautonen. Journal of Business Research. 64 (10): 1097-1103. 
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2010: Ties that blind? How strong ties affect small business owner-managers' perceived trustworthiness of 

their advisors. T. Kautonen, R. Zolin, A. Kuckertz & A. Viljamaa. Entrepreneurship & Regional Develop-
ment. 22 (2): 189–209. 

2010: The Influence of Sustainability Orientation on Entrepreneurial Intentions – Investigating the Role of 
Business Experience. A. Kuckertz & M. Wagner. Journal of Business Venturing. 52 (5): 524-539. 

2010: The fast eat the slow – The impact of strategy and innovation timing on the success of technology-
oriented ventures. A. Kuckertz, M. Kohtamäki & C. Droege gen. Körber. International Journal of Tech-
nology Management. 52 (1/2): 175-188. 

2010: Evaluation uncertainty of venture capitalists' investment criteria. T. Kollmann & A. Kuckertz. Journal 
of Business Research. 63 (7): 741–747. 

2009: Organizational Readiness and the Adoption of Electronic Business – The Moderating Role of National 
Culture in 29 European Countries. T. Kollmann, A. Kuckertz & N. Breugst. The DATA BASE for Advances 
in Information Systems. 40 (4): 117–131. 

2009: Continuous Innovation in Entrepreneurial Growth Companies: Exploring the Ambidextrous Strategy. 
T. Kollmann, A. Kuckertz & C. Stöckmann. Journal of Enterprising Culture. 17 (3): 297-322. 

2009: Bewertungsunsicherheit der Investitionskriterien von Venture-Capital-Gebern – eine Prozessper-
spektive. T. Kollmann & A. Kuckertz. KREDIT und KAPITAL. 42 (4): 563–595. 

2009: Antecedents to permission based mobile marketing: An initial examination. C. Jayawardhena, 
A. Kuckertz, H. Karjaluoto & T. Kautonen. European Journal of Marketing. 43 (3/4): 473-499. 

2009:  Zur Dynamik von Such-, Erfahrungs- und Vertrauenseigenschaften in komplexen Transaktionspro-
zessen – eine empirische Studie am Beispiel des Venture-Capital-Investitionsprozesses. 
T. Kollmann & A. Kuckertz. Zeitschrift für Management. 4 (1): 53-74. 

2008: Nicht-lineare Wirkungszusammenhänge zwischen Gründungsorganisation und subjektivem Unter-
nehmenserfolg – empirische Befunde. T. Kollmann, C. Herr & A. Kuckertz. Zeitschrift für Betriebswirt-
schaft. 78 (6): 651–670. 

2007: Permission-based mobile marketing and trust in selected European markets. T. Kautonen, H. Kar-
jaluoto, C. Jayawardhena & A. Kuckertz. Journal of Systems and Information Technology. 9 (2): 104–
123. 

2007: Explaining individual entrepreneurial orientation – conceptualization of a cross-cultural research 
framework. T. Kollmann, J. Christofor & A. Kuckertz. International Journal of Entrepreneurship and 
Small Business. 4 (3): 325–340. 
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2006: Venture archetypes and the entrepreneurial event: Cross-cultural empirical evidence. T. Kollmann & 

A. Kuckertz. Journal of Enterprising Culture. 14 (1): 27–48. 

2006: Investor Relations for Start-ups: An Analysis of Venture Capital Investors' Communicative Needs. T. 
Kollmann & A. Kuckertz. International Journal of Technology Management. 34 (1/2): 47–62. 

2005: Rahmenbedingungen der Unternehmensgründung – eine Analyse des „Entrepreneurial Events“ im 
internationalen Vergleich. T. Kollmann & A. Kuckertz. Betriebswirtschaftliche Forschung und Praxis. 
57 (4): 307–318. 

MONOGRAPHS 

2025: Mastering Your Entrepreneurial Journey: From Vision to Venture. A. Kuckertz, T. Leicht, I. da Silva Wag-
ner, M. Scheu, & B. Ebersberger. Cham: Springer. 

2017: Management: Corporate Entrepreneurship. A. Kuckertz. Wiesbaden: Springer Gabler. 

2016: Das 1x1 des wissenschaftlichen Arbeitens. Von der Idee bis zur Abgabe. T. Kollmann, A. Kuckertz & C. 
Stöckmann, 2. Auflage. Wiesbaden: Springer Gabler. 

2015: Management: Entrepreneurial Marketing. A. Kuckertz. Wiesbaden: Springer Gabler. 

2006: Der Beteiligungsprozess bei Wagniskapitalfinanzierungen. Eine informationsökonomische Analyse. A. 
Kuckertz. Wiesbaden: Deutscher Universitätsverlag. 

2003: E-Venture-Capital: Unternehmensfinanzierung in der Net Economy – Grundlagen und Fallstudien. 
T. Kollmann & A. Kuckertz. Wiesbaden: Gabler. 

CHAPTERS IN EDITED VOLUMES 

2023: The Future of Entrepreneurship Education and Training: Some Propositions. J. Block, J. Halberstadt, 
N. Högsdal, A. Kuckertz & H. Neergard. In J. Block, J. Halberstadt, N. Högsdal, A. Kuckertz & H. Neer-
gard.(Hrsg.), Progress in Entrepreneurship Education and Training. New Methods, Tools, and Lessons 
Learned from Practice: 1-9. Cham: Springer. 

2022: Entrepreneurship in China: Autoethnographic insights into a pulsating entrepreneurial society. M. 
Scheu & A. Kuckertz. In H. Pechlaner, H., Thees & W. Manke-Wang (Hrsg.), The clash of entrepreneurial 
cultures? An interdisciplinary approach focusing on Asian and European Ecosystems: 15 - 23. Cham: 
Springer. 

2020: Playing with the devil? Organizational voids within corporate venture capital dyads. P. Röhm & A. 
Kuckertz. In A. Moritz, J. Block, S. Golla, & A. Werner (Hrsg.), Contemporary Developments in Entrepre-
neurial Finance: 229-247. Cham: Springer. 
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2018: Entrepreneurial Ventures and the Bioeconomy. A. Kuckertz, E.S.C. Berger & C.A. Morales Reyes. In I. 

Lewandwoski (Hrsg.), Bioeconomy - Shaping the Transition to a Sustainable, Biobased Economy: 273-
284. Cham: Springer. 

2017: Entrepreneurship: Entrepreneurial Individuals and Entrepreneurial Teams. A. Kuckertz & E.S.C. Ber-
ger. In C. Bulut (Hrsg.), Entrepreneurship and Innovation Management: 112-124. Izmir: Yasar Univer-
sity European Union Research Center. 

2017: Entrepreneurial Opportunities and Entrepreneurial Marketing. E.S.C. Berger & A. Kuckertz. In 
C. Bulut (Hrsg.), Entrepreneurship and Innovation Management: 98-111. Izmir: Yasar University Euro-
pean Union Research Center. 

2017: Antecedents of Transnational Entrepreneurial Behavior: Evidence from Turkish-German Firms. 
G. Dalgic, A. Kuckertz & C. Bulut. In A. Pyka, Y. Kustepeli & D. Hartmann (Hrsg.), International Innova-
tion Networks and Knowledge Migration – The German-Turkish nexus: 161-179. London, New York: 
Routledge. 

2016: Post-Merger-Integration erfolgreich gestalten – sieben Empfehlungen für den mittelständischen Un-
ternehmer. A. Kuckertz & N. Middelberg. In A. Kuckertz & N. Middelberg (Hrsg.), Post-Merger-Integra-
tion. Kompendium für Unternehmer: 401-404. Wiesbaden: Springer Gabler. Wiederabdruck in Exis-
tenz – Magazin für Finanzen, Restrukturierung, Sanierung und Wirtschaft, Sommer 2016. 

2016: Capturing the complexity and ambiguity of academic fields: Determining consensual definitions for 
small business research, entrepreneurship and their shared interface. A. Kuckertz & 
C. Mandl. In E. S. C. Berger & A. Kuckertz (Hrsg.) Complexity in Entrepreneurship, Innovation and Tech-
nology Research – Applications of Emergent and Neglected Methods: 417–438. Cham: Springer. 

2016: The Challenge of Dealing with Complexity in Entrepreneurship, Innovation and Technology Research 
– An Introduction. E. S. C. Berger & A. Kuckertz. In E. S. C. Berger & A. Kuckertz (Hrsg.) Complexity in 
Entrepreneurship, Innovation and Technology Research – Applications of Emergent and Neglected Meth-
ods: 1–9. Cham: Springer. 

2016: Multifaceted and Interdisciplinary Perspectives on Small Business and Entrepreneurship Research: 
Introducing the FGF Studies in Small Business and Entrepreneurship. A. Kuckertz & 
J. Block. In D. Brüntje & O. Gajda (Hrsg.), Crowdfunding in Europe. State of the Art in Theory and Prac-
tice: V-VII. Heidelberg: Springer. 

2015: Implikationen des Market-Based-View für das Entrepreneurial Marketing. T. Kollmann & A. Kuckertz. 
In J. Freiling & T. Kollmann (Hrsg.), Entrepreneurial Marketing – Besonderheiten, Aufgaben und Lö-
sungsansätze für Gründungsunternehmen: 51–65. 2. Auflage. Wiesbaden: Springer Gabler. 

2015: Corporate Entrepreneurship als neues Unternehmertum? Warum große Unternehmen externe Inno-
vationsimpulse suchen und sich mit kleinen Startups vernetzen. D. Hajizadeh-Alamdary & 
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A. Kuckertz. In F. Keuper & M. Schomann (Hrsg.),  Entrepreneurship heute – unternehmerisches Denken 
angesichts der Herausforderungen einer vernetzten Wirtschaft: 3–25. Berlin: Logos. 

2015: Crowdfunding: mehr als nur Kapitalbeschaffung – Wie Start-ups von der Vernetzung der Investoren 
profitieren können. E. Berger, A. Kuckertz & M. van der Ende. In F. Keuper & M. Schomann (Hrsg.),  
Entrepreneurship heute – unternehmerisches Denken angesichts der Herausforderungen einer vernetz-
ten Wirtschaft: 61–81. Berlin: Logos. 

2010: Legitimizing Innovative Ventures Strategically – The Case of Europe's First Online Pharmacy. 
A. Kuckertz & K. Schröder. In T. Kollmann, A. Kuckertz & C. Stöckmann (Hrsg.), E-Entrepreneurship and 
ICT Ventures: Strategy, Organization and Technology: 89–103. Hershey, PA: IGI Global. 

2010: Nichtlinear wirkende Erfolgsfaktoren innovativer Unternehmensgründungen. T. Kollmann, C. Herr & 
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2009: Buy-Out-Finanzierung. A. Kuckertz. In T. Kollmann (Hrsg.), Gabler Kompakt-Lexikon Unternehmens-
gründung: 59–60. 2. Auflage. Wiesbaden: Gabler. 

2008: Themen, Theorien und Methoden der deutschen Entrepreneurshipforschung – das Beispiel der „In-
terdisziplinären Jahreskonferenz für die Gründungsforschung (G-Forum)“. T. Kollmann & 
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2008: Sources of trust in permission-based mobile marketing: a cross-country comparison. H. Karjaluoto, C. 
Jayawardhena, A. Kuckertz & T. Kautonen. In T. Kautonen & H. Karjaluoto (Hrsg.), Trust and New Tech-
nologies: Marketing and Management on the Internet and Mobile Media: 165-181. Cheltenham: Edward 
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2023: Progress in Entrepreneurship Education and Training. New Methods, Tools, and Lessons Learned from 
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2015:  Viel Luft nach oben – Corporate Venture Capital in Baden-Württemberg. A. Kuckertz. VC-BW Newslet-
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scher Unternehmen wollen. T. Kollmann, A. Kuckertz & C. Lomberg. Personal. 59 (6): 40–42. 

2007: Syndizierte Investments – mehr als bloße Portfoliodiversifikation. A. Kuckertz. VentureCapital Maga-
zin. 8 (5): 29. 

2007: Möglichkeiten und Grenzen von Onlineerhebungsverfahren für Markt- und empirische Wirtschafts-
forschung. A. Kuckertz & C. Lomberg. WiSt – Wirtschaftswissenschaftliches Studium. 36 (11): 483–488. 

2007: Gestaltungsempfehlungen für das Fundraising von Venture-Capital-Fonds. A. Kuckertz & N. 
Middelberg. BAI-Newsletter. 6 (2): 21–25. 

mailto:Andreas.Kuckertz@uni-hohenheim.de


UNIV.-PROF. DR. ANDREAS KUCKERTZ 
UNIVERSITY OF HOHENHEIM • ENTREPRENEURSHIP RESEARCH GROUP (570C) 

WOLLGRASWEG 49 • 70599 STUTTGART • GERMANY • ANDREAS.KUCKERTZ@UNI-HOHENHEIM.DE 
WEB: HTTPS://ENTREPRENEURSHIP.UNI-HOHENHEIM.DE • LINKEDIN: WWW.LINKEDIN.COM/IN/ANDREAS-KUCKERTZ  

 
 
 

 
2007: Corporate Venture Capital – Strategische Motive schlagen finanzielle Interessen. A. Kuckertz. Venture-
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KEYNOTES AT ACADEMIC CONFERENCES 
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mailto:Andreas.Kuckertz@uni-hohenheim.de


UNIV.-PROF. DR. ANDREAS KUCKERTZ 
UNIVERSITY OF HOHENHEIM • ENTREPRENEURSHIP RESEARCH GROUP (570C) 

WOLLGRASWEG 49 • 70599 STUTTGART • GERMANY • ANDREAS.KUCKERTZ@UNI-HOHENHEIM.DE 
WEB: HTTPS://ENTREPRENEURSHIP.UNI-HOHENHEIM.DE • LINKEDIN: WWW.LINKEDIN.COM/IN/ANDREAS-KUCKERTZ  

 
 
 

 
2019: Konzeption und Potenziale eines Gründungsklimaindex. A. Kuckertz. Hohenheim Entrepreneurship Re-
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2018: Das Beste aus zwei Welten – Key Learnings aus dem ACTIVATR-Programm. L. Brändle, C.A. Morales 
Reyes & A. Kuckertz. Hohenheim Entrepreneurship Research Brief, Nr. 5, Universität Hohenheim: Stutt-
gart. 
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2007: Anreizsysteme im Mittelstand. Möglichkeiten und Grenzen für die Personalgewinnung und -bindung. 
T. Kollmann, A. Kuckertz. & C. Lomberg. Diskussionspapiere des Lehrstuhls für E-Business und E-Ent-
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Praxis. 67 (2): 216. 

mailto:Andreas.Kuckertz@uni-hohenheim.de


UNIV.-PROF. DR. ANDREAS KUCKERTZ 
UNIVERSITY OF HOHENHEIM • ENTREPRENEURSHIP RESEARCH GROUP (570C) 

WOLLGRASWEG 49 • 70599 STUTTGART • GERMANY • ANDREAS.KUCKERTZ@UNI-HOHENHEIM.DE 
WEB: HTTPS://ENTREPRENEURSHIP.UNI-HOHENHEIM.DE • LINKEDIN: WWW.LINKEDIN.COM/IN/ANDREAS-KUCKERTZ  

 
 
 

 
2012: The Strategy of Small Firms. Strategic Management and Innovation in the Small Firm. A. Kuckertz. 

International Small Business Journal. 30 (8): 959-960. 

2007: Applying E-Commerce in Business. A. Kuckertz. Technovation. 27 (3): 156–157. 

2006: Strategies for Growth in SMEs. The Role of Information and Information Systems. A. Kuckertz. Inter-
national Small Business Journal. 24 (3): 326–328. 

2006: Strategies of Competition in the Bank Card Business. Innovation Management in a Complex Economic 
Environment. A. Kuckertz. Technovation. 26 (7): 820. 

2005: Entrepreneurial Finance. A. Kuckertz. International Small Business Journal. 23 (4): 460–462. 

mailto:Andreas.Kuckertz@uni-hohenheim.de

	Publications (July 2025)
	Research Profile
	Peer-reviewed Journal Publications
	Monographs
	Chapters in Edited Volumes
	Edited Volumes and Special Issues
	Non-peer-reviewed Journal Publications
	Keynotes at Academic Conferences
	Workingpapers and Research Briefs
	Book Reviews


